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Abstract. The sense of place is like a mental perception of people individuals and the conscious feeling of the environment
and the entrance as important signs cause the formation of mental image and the continuity of sense of belonging to the
place in people. The character that the entrance takes is an important factor for the connection between inside and outside
the building. The research question is what are the criteria for recognizing entrance architecture? And how have these cri-
teria been able to improve the continuity of the sense of belonging to the place in the inhabitants of the historical context
of Kashan? In the architecture of Kashan’s houses, entrance space as a conceptual element has high importance and reflects
the architectural, cultural, and social values. This important element, which is based on behavioral patterns, has lost its
identity today and has been reduced scale to a separating outside from inside. Studies show that integration and integrity,
the radius of vision, and visual depth are three important indices designed based on them. This research through case study
and using Depth map software has examined these characteristics at the entrance of nine historical houses in Kashan. The
results show that the design of these entrances has the highest degree of coherence and a maximum radius of view and due

to high visual depth have high privacy.
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Introduction

The entrance as a sign has special features because in ad-
dition to the main function, visually and conceptually, it is
the interface between the building and urban space. And
it is a criterion for the value and identity of each building’s
architecture and society, and through it, the identity of the
building can be measured. Each person can have a pleas-
ant, undesirable, or neutral sense of place in accordance
with their cultural, social, mental, and intellectual charac-
teristics. Sense of place is a psychosomatic phenomenon
that is completely influenced by one’s perceptions, memo-
ries, experiences, and moods, so it will vary from person
to person (Ghahari, 2015).

The environment is both physically and socially shak-
en. Humans create spaces and give them meaning. Hu-
mans are interacting with the environment. They have
positive and negative effects on the environment and
return it to the environment. These spaces and environ-
ments affect the human mind and behavior. In addition
to physical elements, the environment includes messages,
semantic signs, and codes that humans perceive based on
their perceptions of the signs and motives of deciphering
(Rapaport, 1990).

The general sense that arises in a person after the in-
terpreter’s perception and interpretation of the environ-
ment is called the sense of place (Falahat & Noohi, 2012,
p- 58). The sense of place is the most important criterion
for the semantic quality of architectural space, which
ultimately creates harmony between the individual (hu-
man) and the environment (architectural space) and bet-
ter exploitation of the environment and the continuity of
its presence. Thus, the sense of place is influenced by the
quality of the space and how it is designed, and it has a
deep connection with personal values. Relation with loca-
tion is categorized as biography, spiritual, belief, narrative,
material, and dependence.

The entrance of the house plays an important role in
promoting the sense of belonging to the place and in a
two-way relationship; it both strengthens the characteris-
tics of the neighborhood as an urban place and identifies
the architecture of the house as an architectural place.

1. Sense of place

The place is where it happens to be (Relph, 2008, p. 5)
and as a center of meaning” often focus on the meanings
that shape actions or everyday experiences (Wagenaar,
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2011). Place meanings are treated as a social practice that
cannot be understood outside of interactional, cultural,
and institutional contexts in which they emerge. They are
formed through everyday language use and social practice
and have important rhetorical relevance (Di Masso et al.,
2014). It is also generally accepted that place attachment
endures over time (Lewicka, 2011), and slowly changes
in intensity or structure with one’s length of residence in
a given place (Hammitt et al., 2004; Brown & Raymond,
2007), or waxing and waning over the course of one’s con-
nection to a place (Smaldone et al., 2008). Interest in sense
of place has grown rapidly in recent years, with the con-
cept extended from leisure and recreation to a wide range
of applications and settings (Raymond et al., 2017).

An important part of the perception of beauty, namely
the perception of meaning, signs, and symbols, in addition
to being of special importance in aesthetic preferences, deter-
mine the characteristics of peoples relationship with space.
Spatial identity as one of the ways of communication between
human beings and space through Culture, Historical His-
tory, Collective Memories, Type and Nature of Construction
Technology, Functions, Signs, Forms, and Urban Symbols
and Features Visual and physical are perceived; therefore, it
is theoretically related to the aesthetic aspects of a place.

Proshansky believes that place identity is a subset of
identity. Man not only records the environment in his
mind but also expands his feelings and ideas about it and
communicates with the environment in the same way that
his identity considers it important (Proshansky, 1978).

Spatial identity stems from individual and collective
values and, expands and changes over time (Relph, 2009).
In analyzing the relationship between human activities and
place, habitation establishes a meaningful relationship be-
tween humans and the environment and in this regard, the
two factors of space and sense of belonging, which are de-
rived from the individual and collective memories of resi-
dents, are important factors and variables in the formation
of this meaningful relationship. The first factor is related to
the recognition of space and its physical functions and ef-
ficiency and the second factor is the emotional performance
of the environment, which is interpreted as the feeling of
belonging to the place (Norberg-Schulz, 1981, p. 34).

The relationship between humans and place is inter-
active, and the notion of place is not only physical but also
psychological and interactive. Altman believes that some
spaces have such a strong spirit that they have a similar
effect on different people (Altman & Low, 1992, p. 123).
The entrance to the houses is no exception. Despite their
physical similarities, they create different psychological
effects for each place.

In another study, a four-level assessment model has
been proposed for the sense of place (Shamai, 1991). Ac-
cording to the results of this study, increasing the level of
Behavioral desire in society is directly related to increasing
the level of sense of belonging to the place.

The environment consists of a set of behavior patterns
that are interconnected and have common seasons. The
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main elements of these behavioral camps are the pattern
of behavior index and the physical environment.

Behavioral desire in society is directly related to in-
creasing the level of sense of belonging to the place.

Rapaport considers the environment to be the prod-
uct of meaningful communication. In his view, the envi-
ronment may be seen as a series of connections between
objects and objects, objects, and people and people and
people. These communications are regular. And they have
a pattern and a structure (Rapoport, 1990, p. 34). As an
urban designer, Parkinson sees the environment as a re-
sult of the interaction between individuals and the physi-
cal place, and believes that the built environment is more
than just a building. This is the result of a very complex
interaction between people and places (Parkinson, 2000,
p-77).

2. Sense of place from a phenomenological
point of view

The term sense of place is composed of a combination of
the sense and place of the word. Sense means the total or
total cognition of an object by man, but the word sense in
the sense of place is more in the sense of emotion, love,
judgment, and the overall experience of a place or its abil-
ity to create a particular sense of belonging to individuals.
From an environmental psychology perspective, humans
need a specific sensory, emotional, and spiritual experi-
ence of the living environment. These needs can be met
through intimate interaction and a kind of identification
with the place where you live (Figure 1).

From the phenomenological point of view, the concept
of place sense means the truth and nature of the place, which
indicates the importance of the meanings and messages in
the place. Meanings that people decipher and understand
based on roles, expectations, motivations, and other factors
(Rapaport, 1990). Accordingly, the sense of place is a per-
ceptual ability and can combine the powers of sight, hearing,
touch, movement, and mobility, purpose, and prediction.

Critical and positivist views, on the other hand, em-
phasize how human, cultural, and gender differences affect
the formation of a sense of place (Messy, 1994, pp. 146—
157) that this indicates the interaction between individual
and collective values, attitudes and sense of place (Falahat,
2006, p. 85; based on Canter, 1971). Another important
discussion about the concept of place sense is the various
levels of concept that various theorists have pointed out
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Figure 1. Dimensions of creating place (Hashemzadeh et al,,
2013, p. 8)
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Table 1. Different levels of sense of place

The sense of place

Shamay (1991) Crass (2001)

Hyouman (1992) Gaso (1976)

Indifference to place

Absolute placelessness

Unplaced Surface familiarity with a place

Awareness of placement in a location

Relative placelessness

Alienation with place | Normal familiarity with a place

Belonging to a place

Alienation with place

Relative place Deep familiarity with a place

Attachment to place

Incoherent rooting

Unconscious rooting

Becoming one with the goals of a place Rooted cohesive

Ideological rooting

Attend one location

Sacrifice for a location

in their meanings and interpretations. Table 1 shows the
different levels of sense with the place.

Thus, by considering the sense of place as a concept
that takes place after understanding the meanings of place
and judging about it, we can understand the close connec-
tion of this concept with concepts such as the perception
of place and meanings of place that reflect the role and
special place of place meanings and perception is about
forming a sense of place.

3. The importance of sense of place in
improving the quality of architectural space

With the development of human societies and the emer-
gence of meaning gaps in constructed spaces, the quality
of spaces, and the role of perceptual components in shap-
ing different spaces have been considered by environmen-
tal designers and planners. Spaces that evoke a sense of
belonging and identity followed by peace and joy in the
mind of the audience and revive the feeling of presence
and being in the place. The sense of place is influenced by
the meanings and many psychological-behavioral conven-
tions of society. From the point of view of phenomenolo-
gists, the sense of place means the connection of place
with the understanding of everyday symbols and activities
(Relph, 1976). Individual and collective values affect how
the place feels, and the sense of place affects the values,
attitudes, and especially the individual and social behav-
ior of people in the place, and people usually participate
in social activities according to how they feel (Falahat &
Noohi, 2012, p. 58). This feeling is a factor that turns a
space into a place with special emotional and behavioral
characteristics for certain people and it supports the cul-
tural concepts of the people and the social relations of the
society in a specific place and reminds them of past expe-
riences and achieves identity for individuals.
Phenomenology considers the sense of place through
the understanding of everyday symbols and activities. This
feeling can be created in a person’s living space or space
with which he or she is connected, and it can deepen and
expand over time (Relph, 1976). Individual and social val-
ues influence how a sense of place is perceived, and in-
dividuals participate in social activities according to how
they perceive the sense of place. The main thing about the
place is that people place their activity in a special place,

and specialization is one of the most important human ac-
tivities and experiences. Therefore, the sense of place is not
only a factor for the harmony between man and the archi-
tectural space but also a factor for creating a sense of calm,
security, pleasure, and emotional perception of people.

The entrance of houses is considered as one of the
most significant semantic factors in creating mental as-
sociations, an effective factor in promoting the sense of
place, increasing the sensory and emotional perceptions of
the audience and the quality of home architecture.

4. The meaning and process of perception

The study of meaning indicates that the audience gives
meaning to the work and interprets the work according
to its own taste. The birth of a commentator is an excuse
for death. The commentator interprets the work with his
experiences, goals, and intentions (Norouzitalab, 2006,
p. 102). Bourdieu argues that each phenomenon exhibits
meaning at both the primary and secondary levels. At the
primary level, the main characteristics of the phenom-
enon, such as color, shapes, and structures, are renewed,
and at the secondary level, symbolic meanings are includ-
ed (Bourdieu, 1977).

Meaning is located within space, and in the first stage
it contains the meanings in the human mind and is in-
fluenced by social and cultural values and factors, and in
the second stage, it is somehow influenced by values be-
cause places are formed under the influence of society’s
values. Therefore, in the field of factors affecting percep-
tion, it was classified into three personal factors (man and
the meanings in his mind) physical (place, environmental
characteristics and meanings in place) and cultural (socio-
cultural beliefs and values).

4.1. Place character

The position of the entrance refers to indicators that are
influenced by beliefs, feelings, values, and attitudes of
conscious or unconscious behavior, the identity of indi-
viduals in relation to one place (Proshansky, 1978, p. 151).
Therefore, the position of the place refers to the dimension
of the human - location relationship that allows for the
emergence and emphasis of identity for individuals. The
character of the place in a neighborhood is a reflection of
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the beliefs that one has a residential neighborhood. Assess-
ing and measuring the personality of a place in residen-
tial neighborhoods can include judgments about the basic
concepts of Breakwell’s personality process model, namely
difference, continuity, self-esteem, and self-efficacy (Break-
well, 1992). Continuity refers to the desire to maintain
identity over time and space and self-esteem here is an ex-
pression of the pleasant feeling one has of being assigned to
one or another environment (Twigger-Ross & Uzzell, 1996,
p. 209). Therefore, the judgment of individuals to assess
and measure the sense of difference, continuity, efficacy,
and pleasantness that a person acquires in the environment
or through the ratio given to a residential environment can
be a good model for assessing the position of the place.

4.2. Dependence on the place

Attachment to a place can be a reflection of residents’
emotional evaluation of that place. Contrary to some re-
search hypotheses, attachment to space is the only product
of social interaction in a neighborhood Numerous studies
have shown that emotional attachment to a place can be
related to the physical and social environment (Jorgensen
& Stedman, 2001, p. 239; Kyle et al., 2005, p. 156). As some
researches have reported that a sense of belonging to a
physical environment, even independent of social inter-
actions, is possible (Hidalgo & Hernandez, 2001, p. 278).

Stokols and Shumaker (1981) suggested that there are
two factors that individuals and groups employ to deter-

PHisical Properties
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| Activity Place
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Figure 2. Virtual reality about the nature of the place
(Canter, 1971, p. 258)

Sense of
entrance
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mine place dependency. The first is the quality of the cur-
rent place and the second is the relative quality of compa-
rable alternatives. Figure 2 shows the virtual reality about
the nature of the place.

The most important aspect of Dependence on a place
is the spatial values of that place which is formed and
continues through the connection between people and
the environment. Depending on the place emphasizes
how much and with what quality extent a physical envi-
ronment can provide the capabilities of achieving the be-
havioral goals of individuals in comparison with possible
and available alternatives (Jorgensen & Stedman, 2001,
p- 279). Place identity, place attachment and place depen-
dence can be viewed above all as cognitive, affective and
behavior dimensions, respectively (Jorgensen & Stedman,
2006, p. 321). Therefore, a place can be important and de-
pendent on people because of its functional values (White
et al,, 2008, p. 87). Over time, places create coherence by
recalling events that have taken place in the past and by al-
lowing people to compare the past and the present. In this
case, the environment represents a part of one’s personal
history (Scannell & Gifford, 2010, p. 5).

5. Thematic expectations from the entrance

The entrance is the first place where the characteristics of
space, privacy, and publicity and other general features are
discovered. In fact, by arranging the entrance of a space
(city, a neighborhood, or a building), that space is discov-
ered, identified, and revived by its inhabitants (Alexander
etal, 1977, p. 277). The entrance as a place to connect re-
quires special expectations based on the mental image and
experiences of the people and exceeds it as an entrance
door. Converting indoor and outdoor spaces, creating
an event, inviting, convertibility, permeability, and visual
connection are some of the expectations expected from
the entrance (Mozaffaripour, 2014, p. 20).

To create this event, the openness of the path of vision
(radius of vision) and the expansion of visual depth (in-
timacy) from privacy to the public helps a lot. Therefore,
the input character is formed in connection with the envi-
ronment and the place where it is located and is completed
by combining with the inner space.

Event Memory

Identity

Spatial order View

Connectivity

Radius of
vision

Visual depth

Houses of
Kashan

Figure 3. Thematic expectations of entrance
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The entrance, as a sign, has its own characteristics and
advantages, because in addition to its main function as a
communication space in terms of visual and perception,
it is also a space between the building and urban spaces
and it has often been a criterion for the value and identity
of the architecture and society of any building, especially
in cities with continuous and dense context.

The entrance space in Iranian architecture is so impor-
tant that an important part of the evolution of traditional
architecture has been manifested in it. Thus the entrance
as an in-between space between inside and outside the
house (Sultanzadeh, 1993, p. 170) and the link between
the outside and the inside (Mehdipoor et al., 2013, p. 5
(has the highest level of privacy (Tavassoli, 2008, p. 129).

Different places create different mental images of
space. Human perceptions, rooted in meaning, are per-
ceived by mentalities and can provide a basis for the cre-
ation of senses. Therefore, signs can be considered as an
effective factor in promoting the sense of place (Falahat
& Noohi, 2012, p. 18). These signs are formed through
the event, Memory, Identity, Spatial order and View in
Kashan’s houses (Figure 3).

6. Cognitive components of entrance architecture
in the historical context of Kashan

Entrances are an important factor in the social interac-
tions of the inhabitants of the historical context of Kasha.
There are many houses in each alley or dead-end that cre-
ates a special privacy for people. Therefore, the entrance is
the first place for the formation of social solidarity, which
is based on cultural requirements and is an important fac-
tor for self-sufficiency and the formation of small com-
munities. Accordingly, the entrance of Kashan houses as
a residential territory is considered an important factor for
collective protection. This important issue appears in the
form of cognitive, behavioral, emotional and functional
interactions with mutual understanding, and high social
efficiency. This functional combination has created a deep
connection between the interior space of the house and
the neighborhood (Figure 4).

Thus, the input is effective in restoring the individual
and social personality of the residents of the neighbor-
hood in Kashan. Residents also ensure the security of the
neighborhood by seeing and being seen. Entrance creates a
familiar community and promotes the social benefits of in-
dividuals. In general, the entrance space in Kashan houses,
which should not be considered only as a component-space
but should be defined as an important issue of neighbor-
hood architecture, includes the following features:

- Grounds for sustainable development on a small scale.

- The factor of social actions and the context of mean-
ingful connection between man and the environment.

- A place to see and be seen.

- Encourage stay and location.

- Monitoring, control, and security agent.

- Filling the gap between the scale of the house and the
neighborhood.

- Background for forming small social groups and face
to face.

- A factor in maintaining social balance and unity in
the neighborhood.

7. Method
7.1. Case studies

Kashan is one of the historical and original cities in the
central plateau of Iran and the architecture of its houses
among the historical cities of Iran has a special privilege.
Kashan has more than a thousand historical houses. Tour-
ists who visit the city often want to visit its historic houses.
The variety of historical houses in this city is so great that
it is called the city of historical houses. The entrance to
Kashan’s houses is very beautiful and amazing, but un-
fortunately, due to numerous street protests in the city in
recent decades, it has been seriously damaged and in some
cases renovated or reconstructed.

7.2. Instrument

The research is based on qualitative methods and based
on field observations and analysis. The data presented in

a) b)

c) d)

Figure 4. Different expectations of entrance in Tabatabai’s house in Kashan (19th century): a - home access hierarchy;
b - main entrance; ¢ - subsidiary entrance and d - details
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this study was gathered from nine historical buildings in
Kashan. First, based on library studies, the components
affecting the entrance architecture have been identified
and then through field studies, and then the characteris-
tics of integration, radius of vision and visual depth (inti-
macy) have been investigated with the help of Depth map
software. Space syntax is a set of theories and techniques
related to spatial configuration analysis. In this method,
spaces can be divided into components and analyzed as
selected networks and then introduced as maps and dia-
grams that describe the relative relationship and integrity
of those spaces. In this research the samples were selected
based on cluster classification and considering an equal
opportunity for all neighborhoods and considering the
historical originality of the building.
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7.3. Sample analysis

Figure 5 shows the entrance view of the studied houses. In
field studies, to get acquainted with the entrance space, the
entrance position to the passage, the hierarchy of access to
the house, the full and empty volume, and the geometry
of the house have been studied.

Form and volume, visual quality, ratios and propor-
tions in entrance design, prolific decorations, the possi-
bility of presence and interaction, thought hierarchy and
centralized geometry based on cultural, social and climat-
ic characteristics of Kashan city have been introduced in
the entrance architecture (Figure 5).

Figure 6 emphasizes the important and functional role
of the input as the connection point between the outer
and inner space and its role in the spatial arrangement.
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Figure 6. Position of entrance in different buildings in case studies
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Input is effective in the process of perceiving the environ-
ment and explaining the character of the place and it is
known as a semantic factor in understanding the concept
of residence.

The entrance value and their functions are so high
that the geometry and spatial relationships of the interior
components of the house are based on the input position
(Figure 6).

In Table 2, based on the Depth map software, analyzes
the integration characteristics, radius of vision, and visual
depth (intimacy) that were examined and emphasized in
the background, through the software!. Connecting as a
criterion for assessing the coherence of a place is effec-
tive in strengthening the sense of belonging to the place
through the diversity of passages and impasse and the
extent to which the entrance communicates with them.
Accordingly, a space that has a high degree of coherence
also has a higher degree of Integration, and in that place,
there is a greater variety of activities. Analysis of this index
in case studies, with an average of 4.7, indicates a relatively
high degree of this index.

The radius of vision is another topic that has been
analyzed to assess the role of entrance in increas-
ing the sense of promotion of dependence to a place.

A. Danaeinia. The sense of entrance to a place in Kashan historical houses

In fact, when the landlord opens the door to the client, he
should be able to have initial control. This feature, which is an
important behavioral and functional pattern in the historical
neighborhoods of Kashan, has examined the radius of vision
in the initial event, in the time of opening. This component
can be introduced as a criterion for evaluating safe areas in
the neighborhood. This means that the red areas have the
most visibility from the surrounding passages. Based on this
feature, the average viewing radius in the studied samples
is 52.3 degrees. It shows that a good connection has been
established between the house and the neighborhood, and
locations of entrances have played a role in this connection.
Visual depth is the third characteristic that is effective in
strengthening the sense of belonging to a place and is defined
as a criterion for assessing privacy in a range. Depth of view
is directly related to the subject of location dominance. In
fact, it is the feeling of security that is created through the
radius of access, is completed by dominating the alley where
the house is located, and through this, a collective security is
formed and a meaningful neighborhood is created. In other
words, a space that has high visual depth has a high privacy.
The software evaluation for this indicator shows an average of
2.9 and shows the high privacy of the entrances and strength-
ens the sense of belonging to the place in them (Table 2).

Table 2. Critical field analysis on connectivity, radius of vision and visual depth in case studies (Author, 2020)

House Criterion
Integration Radius of vision Visual depth (intimacy)
Minimum | Average | Maximum | Minimum | Average | Maximum | Minimum | Average | Maximum
Isfahanian 2.1 8.1 16 10.5 189.4 438.8 1.5 2.4 4.9
o ol
Angle of vision: 82°
Al-E-Yasin 1.6 33 5.7 26.6 ‘ 140.8 428.1 2.5 3.9 6.7

)Jq

Angle of vision: 93°

! In the analysis, the warm color (red here) means an increase
in the numerical value of the criterion and the cold color (here
in blue) indicates a decrease in the numerical value of that

criterion.
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Continue of Table 2
House Criterion
Integration Radius of vision Visual depth (intimacy)
Minimum | Average | Maximum | Minimum | Average | Maximum | Minimum | Average | Maximum
Pahlavan- 22 48 9.7 6.3 135 350.7 1.8 2.9 46
zadeh ’%
/371‘
Angle of vision: 77°
Pourian 3.2 6.8 13.7 21.1 155.1 441.3 1.6 2.3 3.6
Angle of vision: 25°
Saleh 206 | 46 8.02 8.4 124 311.05 2.07 3.07 5.1
Angle of vision: 85°
2.6 3.8 52 20.9 139.8 333.6 2.7 3.4 4.4
Abd-Al- -
Shahi
Angle of vision: 36°
1.5 ‘ 3.1 5.02 13.8 130.1 396.09 2.8 4.1 7.05
Atarha
Angle of vision: 11°
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End of Table 2
House Criterion
Integration Radius of vision Visual depth (intimacy)
Minimum | Average | Maximum | Minimum | Average | Maximum | Minimum | Average | Maximum
Falahati 2.6 7.8 15.3 18.5 255.6 631.01 1.5 23 44
g $o
Angle of vision: 43°
Negin 2.1 8.3 11.1 1307 | 2592 556.8 14 | 22 | 5
(r » { =
.5} ’
Angle of vision: 19°
Conclusions

The entrance of Kashan houses shows the type and extent
of people’s interaction with each other and has an impor-
tant role in the mental imagery of the inner space. Audi-
ences communicate with the home through the entrance
space. Therefore, the semantic function of the entrance is
as important as its functional performance and it is very
effective in enriching the sense of belonging to the place.
The most important functions of the entrance space of
Kashan’s historical houses can be classified as follows:

1. Entrance as a qualitative element

Quality is how a thing or phenomenon is, and it dis-
tinguishes between phenomena and it can be the result of
the form (formal qualities), performance (functional qual-
ity), or semantic one thing (semantic quality). As much as
human beings belong to space, the higher the qualitative
values of that space.

This requires that space be more human-centered
and easier to interact with the environment; Meet human
needs and be a good container for behavioral patterns.

2. Determinant of territory

The historical houses of Kashan have a wide territory
due to the deep relations between people and their inter-
actions. Thus, a house is not only defined by its physical
space but the relationships between houses, public, and
social spaces and passages, form the concept of houses.
Accordingly, there is certain integration between the
houses.

3. Increase the sense of belonging to the place

The control and supervision that takes place due to the
location and design of the entrance space is an important

factor in creating or strengthening the sense of belonging
to the place.

4. Increase security and performance monitoring

The connection between an enclosed space and the
surrounding environment must be subject to multiple
functional and social considerations and in the first place,
one must pay attention to the functional characteristics of
a building, especially the hierarchy of its social function.

The entrance station, as the first place where the gen-
eral characteristics of the space are discovered, plays a role
in creating a sense of interest and constant presence in the
space and this interest is due to the spatial integrity, the
right radius of vision and the depth of vision that is made
possible by good design and convenient entry position.
In this way, these characteristics cause attention, learning,
memory, conceptualization, and meaningfulness, which
the audience understands better and deeper through the
formation of cognitive maps and mental imagery and the
proper functioning of the entrance space.
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